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• Co-founder at Zephyr


• Cellist


• Sushi connoisseur


• Tennis/pickleball player


• Star Trek nerd


• RIA owner

MICHAEL REYNOLDS

Z E P H Y R



• Marketing Coordinator


• Website builder & marketer


• Human/dog mom


• Loves yoga and coffee

BRITTANY NEAL

Z E P H Y R



What We Do



• Career changer.


• Owned digital marketing agency for 23 

years.


• Podcasting since 2014.


• Developed and maintained marketing show 

for three years (170 episodes).

Background



• Launched RIA on March 1 2019.


• Launched podcast in April of 2019.


• 113 episodes in.


• Published weekly.

Today



• Format & content: what to talk about, 

how to format your show.


• Tools: hardware, software, toys and tech.


• Promotion: how to use your podcast to 

get clients.

Agenda



Podcast Listeners Have Grown 29.5% in 3 Years


In 2018, 44% of Americans 12 or older had listened to a podcast, compared to 57% in 2021.


41% of Americans Listen to Podcasts Monthly


In 2021, 116 million people listen to a podcast monthly.


Monthly Podcast Listeners Have Grown 61.5% in 3 Years


In 2018, 26% of Americans 12 or older listened to podcasts monthly, compared to 41% in 2021.


Obgligatory Podcasting Stats



More than half of Americans Ages 12-34 Listen to Podcasts Monthly


As of 2021, 56% of all Americans, 12-34, listen to at least one podcast per month, compared to 49% in 2020.


Monthly Podcast Listening Growing Fastest Among Older Americans


From 2020 to 2021, the percentage of Americans ages 55+ who listen to podcasts monthly increased by 18%. 

At present, more than one-quarter of all 55+ consumers in the United States are listening to podcasts a 

month.


Each Week, More Americans Listen to Podcasts Than Have Netflix Accounts


In 2021, 28% or 80 million Americans are weekly podcast listeners. 69 million Netflix account owners in U.S.

Obgligatory Podcasting Stats



• Easy to produce (if you like to talk).


• Intimate and personal.


• Showcases your personality.


• Expresses nuance.


• Easy to consume:


• Running & working out.


• Driving/walking/cycling.


• While doing other tasks.

Powerful Medium



Bullish on Podcasting



• Align format with your personality.


• Take logistics into account.


• Possible formats:


• Monologue.


• Interview.


• Radio show or business show.


• Hybrid.

Format



• You and a microphone.


• Like giving a presentation each week.


• Low-maintenance (no relying on others).


• Easy to maintain and publish.


• Centers on your expertise.

Monologue



• Brings on a guest each time.


• Leans on their content and/or expertise.


• Takes skill to be a good interviewer.


• Can be challenging to consistently line up 

guests.


• Production quality can vary based on guest.

Interview



• Great if you have a partner or team member.


• Dynamic and interesting.


• Good to showcase difference viewpoints.


• Feels like a “business show”.

Radio Show



• Answer questions your clients ask.


• Lessons from client cases.


• Monitor XYPN Forums & FB Group.


• Get ideas from fpPathfinder.


• XYPN, NAPFA, fund managers, etc.


• Go deep and specific.


• Align with your niche & culture.

Content



• Can go very low cost.


• Can also spend thousands.


• Great tools help, but not critical.


• Can always upgrade later.

Tools & Tech



Record & Edit Audio Upload to Hosting Platform Channels Publish Episodes



• Smart phone.


• Zoom account.


• Earbuds or basic headset.


• Editing tools:


• Garage Band.


• Adobe Audition.


• Podcast hosting platform:


• Spreaker.


• LibSyn.

Minimal and Low Cost



• Quality mic.


• Good headphones.


• Quality music:


• Tune Fruit.


• Premium Beat.

Basic Pro Setup



• RØDECaster Pro.


• Podmic w/mount.


• Quality headphones.

Advanced Setup



• Podcast is “middle of the funnel” content.


• Bridges the gap.


• Differentiates you compared to others.


• Helps with prospect decision-making.


• Helps you get referrals.


• Strengthens your brand.

Promotion



Integrate Into Your Website



Integrate Into Your Website



• Include as part of general newsletter.


• Make it a standalone email.

Send in Email Newsletter



• Apple Podcasts.


• Google Podcasts.


• Spotify.

Distribution



• Share on your properties every time.


• Spice up with tools like Headliner.


• Re-share to your personal accounts.

Share on Social Media



• Speak to my clients and community.


• Not a goal to become famous.


• Help prospects with the decision gap.


• Differentiate myself.


• Keep my attitude curious.


• Get referrals.


• Provide tools to clients.

Goals



Contact Michael Reynolds -  michael.reynolds@zephyrcms.com

HAVE QUESTIONS?

mailto:michael.reynolds@zephyrcms.com

