Area: Recruitment

· How has the chapter marketed itself during the 2020 year? How has the chapter developed marketing materials to position itself as a value-add to individuals during fall 2020 term?





















· Please provide the chapter’s recruitment plan. In what ways was the chapter successful in executing this plan and in what ways could the chapter have improved?


















· What are your membership eligibility standards? How do those impact the culture of chapter?





















· How has the chapter adjusted tactics and/or events in response to the pandemic? How do you intend to utilize the best practices beyond the fall 2020 term?




















· What is the most creative endeavor the chapter undertook during the 2020 year to positively impact recruitment and retention?

