










Quit Attempts – Indiana Trends
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Current Smoking by Education & Annual Income, 2017
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www.QuitNowIndiana.com
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Youth Exposure to Tobacco MarketingYouth Exposure to Tobacco MarketingYouth Exposure to Tobacco MarketingYouth Exposure to Tobacco Marketing

Retail Stores

Internet

Newspapers or Magazines

Tobacco Use in Movies or on TV

� 7 in 10 youth were exposed to tobacco 

ads in convenience stores, 

supermarkets, or gas stations.

� 4 in 10 youth were exposed to tobacco 

ads on the internet.

� 3 in 10 youth were exposed to tobacco 

ads in newspapers or magazines.

� 7 in 10 youth saw actors using tobacco 

on TV or in movies.
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TIPS from Former Smokers


