THE COMMUNITY FOUNDATION
of Muncie & Delaware County, Inc.

BRAND GUIDE




Listing the Foundation

When referencing the Foundation in publications, press releases, or on signage, etc., the name should be listed as:
The Community Foundation of Muncie and Delaware County, Inc.

Upon second reference, or when space is limited, the Foundation’s name should be listed as:
The Community Foundation
(note: The is part of the formal name and should be capitalized).
the Foundation
(note: the is not part of the formal reference))
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Logo variations

PRIMARY TWO-COLOR LOGO PRIMARY ONE-COLOR LOGO

|
of Muncie & Delaware County, Inc. of Muncie & Delaware County, Inc.

THE COMMUNITY FOUNDATION s THE COMMUNITY FOUNDATION

A

THE COMMUNITY FOUNDATION THE COMMUNITY FOUNDATION

of Muncie & Delaware County, Inc. of Muncie & Delaware County, Inc.
BLACK LOGO WHITE LOGO
THE COMMUNITY FOUNDATION THE COMMUNITY FOUNDATION
\ of Muncie & Delaware County, Inc. of Muncie & Delaware County, Inc.

A

THE COMMUNITY FOUNDATION THE COMMUNITY FOUNDATION
of Muncie & Delaware County, Inc. of Muncie & Delaware County, Inc.
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Logo specifications

”

The control area measurement (“x”) is equal to the height of the “C” in “Community Foundation.
This is the absolute minimum distance, and we recommend using more space around the logo than just this minimum.
Do not crowd the logo or place other elements inside of the control area.

THE COMMUNITY FOUNDATION C
of Muncie & Delaware County, Inc.

The horizontal logo should never be made smaller than 0.4 inches tall (2 inches wide).
The vertical logo should never be made smaller than 0.75 inches wide (1.5 inches wide).

. THE COMMUNITY FOUNDATION

of Muncie & Delaware County, Inc.

THE COMMUNITY FOUNDATION
of Muncie & Delaware County, Inc.
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Incorrect logo usage

When the logo gets altered, the message of the your P e
. 1. Phe 6. .7
brand becomes muddled. For a clear message, it's THE COMMUNITY. -
) . . FOUNDAFION THE COMMUNITY FOUNDATION
important to follow these guidelines. gt of Muncie & Delaware County, Inc.
0, )t cie o P

Delaware County, Inc.
-

s
-
'
-

-
-

2. -7 7. -7
) THE CONflVIUNITY FOUNDATION -7
1. Don’t rearrange the logo. . of Munie & Delaware County, Ine. THE COMMUNITY FOUNDATION
, Phe of Munlie & Delaware County, Inc.
2. Don't skew or stretch the logo. . yo ]
3. Don’t crowd the logo. P e
4. Don’t outline the logo. . .
5. Don’t make a pattern out of the logo. L7 I
’ 3. e 8. Pad
6. Don’t apply any effects (shadows, 3-D, etc). PR Pas
7. Don’t recolor the Iogo. THE €0MMUNITY FOUNDATION P - UNDATION
, _of Muncie & Delaware County, Inc. THE COMMUNITY I(:?unfy' Inc.
8. Don’t rotate the logo haphazardly. W9 This is an example of text that 2 f Muncie & DT
9. Don’t crop the logo. L7 would be too close to the logo.
4. -7 9. e
THE COMMUNITY FOUNDATION e
of Mu#cie & Delaware County, Inc. THE COMMUNITY FOUNI
P of Mitncie & Delaware County,
- Don’t combine the logo with any other 7 -7

elements— such as logos, words, graphics,

photos, slogans or symbols that might seem to

create a hybrid mark. 5.
« Do not print the logo in a screen or texture
« Do not layer content underneath the logo unless

the logo can still be clearly seen and identified.
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Color Palette

COLOR PANTONE

. BURGUNDY PANTONE 202 C ¢} 100 65 47 144 O 40 900028 BURGUNDY
. SILVER (METALLIC) PMS 877 C 47 38 38 2 140 144 145 8C9091
. TEAL PMS 7466 C 85 O 30 O ¢} 179 189 OOB3BD

WHITE ¢} ¢} ¢} ¢} 255 255 255 FFFFFF S”—VER
. BLACK ¢} ¢} ¢} 100 ¢} ¢} ¢} 000000

The full greyscale is available and adds visual interest to pieces.

WHITE

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%




Typefaces

The primary brand typeface is Proxima Nova. The only time you should not use this font is
for documents that will be used on computers without your fonts (such as in Powerpoint
presentations out of office). In these situations, Arial can be the primary font, and Georgia
should be secondary. It is also worth noting that the website uses Bebas Neue, Merriweather,
and Work Sans; these are Google fonts which can be downloaded and used for free.

Proxima Nova Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@?#$%"&*

Proxima Nova Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@?#$%"&*

Proxima Nova Regular Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@?#$%"&*

Proxima Nova Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@?#$%"&*

Proxima Nova Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@?#$%"&*

Proxima Nova Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!a@?#$%"&*

Adobe Caslon Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890!@?#$% &

Adobe Caslon Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@2#§ %N (5*

Adobe Caslon Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890!@?#$%"&*

Adobe Caslon Semibold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@2#3%N5*

Adobe Caslon Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@>#$% & *

Adobe Caslon Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@24#$ %N {5*
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File types

FILE TYPES AND WHEN TO USE THEM

ORDERING AND ORIGINAL ART FILES
WEB

PRINT
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