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• Co-founder at Zephyr


• Cellist


• Sushi connoisseur


• Tennis/pickleball player


• Star Trek nerd


• RIA owner

MICHAEL REYNOLDS

Z E P H Y R



• Marketing Coordinator


• Website builder & marketer


• Human/dog mom


• Loves yoga and coffee

BRITTANY NEAL

Z E P H Y R



• Clear messaging.


• Simplicity.


• Evaluation aides.


• Pricing.


• High-quality photography.


• Clear call(s) to action (CTA).


• Insights.


• Accessibility.


• Security.


• Speed.

Key Elements



• Be bold and clear about who you serve.


• Avoid vague statements and “hedges”.


• Embrace your niche.

Clear Messaging









• 5-7 pages for most RIA websites.


• Less is more.

Simplicity







• Strong “About” page (with personality).


• Frequent Asked Questions (FAQ).


• Credentials.

Evaluation Aides







• Lowers prospective client anxiety.


• Bypasses the pricing conversation.


• Increases efficiency.


• Demonstrates transparency.

Pricing





• Professional photos are ideal.


• Be discerning about stock photos.


• Be bold and unique.

High-quality Photography







• Lowers prospective client anxiety.

Clear Calls to Action





• Content is for SEO, Insights are for people.


• Choose mediums you enjoy.


• Discuss unique topics and perspectives.


• Be consistent (unless you have a “Flagship 

Offer”).

Insights







• Ensure accessibility for people of all abilities.


• Good for both people and Google.

Accessibility



• ALT text for screen readers.


• Captions for audio impaired users.


• High-contrast content for readability.


• Simple formatting for easy consumption.


• Clear, simple fonts.


• Simple menu structure.


• “Plain-spoken” content for cognitive ease.


• Multiple methods of contact.

Guidelines



• Secure, well-maintained platform if cloud.


• Properly maintained if open source.


• 2FA for login.


• SSL by default for entire website (also an 

SEO ranking factor).

Security



• Slow websites frustrate users.


• Google loves page speed.

Speed





BONUS: SEO Elements



Source: 2021 SEO study by Jamie McKaye across 344 websites.



Contact Michael Reynolds -  michael.reynolds@zephyrcms.com

HAVE QUESTIONS?

mailto:michael.reynolds@zephyrcms.com

